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Most small business owners feel completely overwhelmed when it comes to taking their business 
online. It’s not uncommon to think that sales and sales leads will start flowing through the door once 
your website is launched, but unfortunately, this isn’t the case.

Once you have your Calls To Action in place, your web copy optimised and your site looking great, it’s 
time to tell the world a        bout it.

Here are some handy tips on how to get your website noticed and successfully market your online 
presence!
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1. Add your website address to all your printed literature such as business cards, brochures, 
newsletters and letterheads.

2. Advertise your business using mediums such as radio, television, newspaper and Yellow Pages.

3. Make sure that your website address is used in all your traditional advertising i.e. telephone 
book advertising, newspaper advertising, television and radio advertising.

4. If you own a shopfront or business vehicle then invest in having your web address printed on 
the front window or side panel. Eye-popping signage can be a great way to grab attention and 
draw interest towards your website.

5.  Send a postcard with your website address to your database of customers and prospects 
promoting a special offer that is only available on your website.

6. Give away promotional items that have with your website address on them. Promotional items 
can include pens, coffee mugs, mouse pads, desk calendars, fridge magnets, stickers, t-shirts, etc. 
The choice is endless and it all helps draw attention to your website address, which in turn brings 
more visitors. 

TRADITIONAL MEDIA
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7. Make sure all your staff know your website address. They know your telephone and fax 
numbers, they know your postal address and they should ALL know your company website address 
too. Make sure that any new staff are given this information as soon as they start working for you 
(along with the usual contact details and company information).

8. Include your website address on your answering machine or on-hold message. Let people 
know that they can find company information, buy products and/or enquire about products and 
services via your website. 

9. When potential clients call for information about your company, direct them to your 
company website. 

10. If your employees wear uniforms, put your company website address on them so that every 
one of your customers sees a walking advertisement of your website.

11. Remember that every person you speak to is a potential customer, so develop a 10-15 second 
elevator-style pitch.

COMPANY PROCEDURES
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12. Make sure you have time set aside every day for prospecting. Prospecting for new clients is 
a great way of unearthing new clientele, whether it is calling businesses to stock your products, 
promote your services or contacting customers directly.

13. Ask for referrals from your customers. If you have happy customers, they are going to be more 
than willing to encourage others to buy your products and services.

14. Establish a set time to respond to website enquiries. For example, respond within 30 minutes 
if the website enquiry is received between 9am and 5pm (and first thing the following morning for 
enquiries received outside business hours). 
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15. Come up with effective Calls to Action that will work on your website and drive your potential 
customers to buy your products/services. These can also be included on marketing material such as 
newsletters, advertising, business cards etc.

16. Create a good impression from the start. Use images and fonts that are crisp and professional 
looking. Once you have the design for your website, ask the opinion of design-savvy friends 
or colleagues.

17. Get your best customers to provide you with great testimonials and include them on your 
website. Remember, when you say it yourself, it is bragging, but when your clients say it about you, 
it is proof!

18. Offer a customer feedback section on your website on how to improve your business. This 
lets your customers feel valued and allows you to gain insightful knowledge on how to reach your 
target market more effectively. Use visual aids to promote the products you sell or services you 
offer, such as product images, videos of your services, how to, etc.

19. Search Engine Optimisation (SEO) is an effective way of getting you website into the top 
Google rankings and what’s even more rewarding is that you can do some of this yourself!

WEB DESIGN

3.
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20. Promote your website address in the signature of every email you send.

21. Once your website is launched, send out a newsletter or mail-out to your friends, prospects, 
professional contacts and media immediately to alert them to your new web presence. 

22. Email marketing is a great way to promote your website and products and can yield a 
4200% R.O.I! 

23. Set up a mailing list and link this to your website so that visitors can sign up to your 
newsletter. Make sure NOT to send spam!  

24. Make your customers feel special by personalising your service. This could be, for example, a 
newsletter you send to customers on their birthday, which includes a coupon offering a discount on 
one of your products or services.

ELECTRONIC MEDIA

4.
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25. An important way to improve your website’s Google ranking is to ensure that you have 
incoming links from other websites, for example, Yellow Pages, White Pages, Affiliate sites, etc. 
The trick is to not link back to those websites, as Google will give you a better ranking if it is one-
way traffic coming from external websites to yours. If you have some money to spend, Pay Per 
Click(PPC) advertising, can also be an effective way to drive customers to your website.

26. Facebook Ads are a great way to drive traffic to your Facebook page and it’s often cheaper 
in most cases than Google Adwords. You can set it up yourself and target your prospects, such as 
where they live, age, sex, etc.

27. Getting your business listed in online directories - such as Yellow Pages, White Pages, Sensis 
and True Local - is another great way to drive customers to your site. This means that when they 
search for a product or service you offer, they will see your specific information and a link directly 
to your website.

28. Running a competition on your website to win a prize (i.e. a particular product or service you 
offer) can be an effective way of getting people to interact with your website. This also provides 
you with vital customer information that will enable you to grow your customer database. 

29. Use a reputable AdWords company to help you set up Google AdWords to get your website 
noticed. Think about the ‘keywords’ customers would search to find your business. Use Google’s 
Keyword Planner search tool to research popular keywords searched for in relation to your industry, 
products and services.

ONLINE ADVERTISING/MEDIA

5.
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30. Article marketing is a type of advertising that sees you write short articles related to your 
industry. The trick is to create an ad that isn’t an ad. Write articles about your products or services 
that use keywords and position you as an expert in your field, and make sure you include links to 
your website. You then make these available for distribution and publication in the marketplace. 
When featured on other websites or blogs, they can be terrific advertisements for your company.

31. Use Facebook to create a group or fan page for your business then link it to your website 
and vice versa. Remember, your fan page is your Facebook shopfront, boardroom, sales 
presentation and drinks after work all rolled into one – so make it look good!

32. Integrate your Facebook with your website so you can collect people’s details to market 
them later. This could be a newsletter sign up option or a link to download an eBook or report 
from your website. 

33. Use Twitter to keep your customers up-to-date with interesting news about your business or 
special offers, which you can then link to your website as well. Be careful not to go overboard with 
your tweets and make sure they are catchy and something your customer wants to hear about. For 
example, ‘This month, everything is ½ price!’

34. Get involved in forums that are related to your business/industry and use these as a tool 
to build up your company profile and get your website address out there. Be careful not to 
approach people in an unsolicited manner. A useful tip is to include your business name and web 
address in your forum name.
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35. Use YouTube to stream Internet video related to your products/services that you can embed 
into your website. Video is 50 times more effective than text on your website. You can also link it 
to your social media accounts such as Twitter and Facebook to generate interest/leads.  If you are 
confident in doing so then use yourself in the video as this can create a connection with viewers 
before they have even met you. 

36. Viral marketing can be one of the most powerful ways to encourage people to view your 
website. But it is tricky! If you can think up a really clever, funny or useful idea and then link it to 
your website (such as YouTube Video or blog post), you can drive large amounts of traffic to your 
site and increase your brand awareness. 

37. When using social media such as Facebook and Twitter, it’s important to make a good 
impression. If someone searches for you online and was to find, for example, an abusive blog post 
you posted two years ago, it could still impact the way a customer perceives your business today. 
The way you act online should be the same as you would act with a customer in person.

38. Podcasts can be another useful tool to provide your potential client with something of value, 
for example, information from industry professionals and experts. This builds your reputation as 
being someone who goes the extra mile to provide people with value.

39. Blogging can be a great way to increase traffic to your site. Through a blog, you can set up 
numerous lead generation sources and utilise them all at once without spending a fortune on paid 
traffic. 

40. Consider creating webinars for your visitors to view and gain insightful knowledge into your 
business, whilst creating a connection with you before you have even met.  
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41. Build up your reputation as an expert in your field by joining online forums. This will garner 
trust as well as help create your public profile. Customers are far more likely to buy from someone 
they trust and this is a great way of helping to build that relationship.

42. You can create your own hub page at ‘Hubpages.com’, which receives millions of daily 
visitors. Hubpages.com is all about the reader’s experience so your page must include interesting, 
original and non-commercial material.

43. You can also create your own Squidoo Lens. Although called ‘lenses’, the Squidoo site is filled 
with hub pages and is a bit more flexible with its content, allowing a more commercial approach. 
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44. Network locally to bring people to your company website.

45. Join clubs or attend networking events related to your area of business and let people know 
about your business and website.

46. Create strategic alliances with other websites and businesses. If you stock a particular brand 
that you have contacts for, get in touch.

47. Attend expos and business events in a stallholder capacity to allow you to showcase your 
products and build up your public profile.

COMMUNITY AND EVENTS

6.
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So there you have it!  It’s a good idea to create some kind of content plan to stay on top of things. You 
could set yourself daily, weekly, monthly and quarterly tasks, for example: 

Daily:   Facebook/Twitter posts

Weekly:  Blogging, forums and directory links

Monthly:   Networking events, article writing, email newsletter, new hub and/or Squidoo page,

Quarterly:   Video production, eBook creation, expo, host an event, competition or promotion etc.

The main thing to remember is to have a plan and stick to it. Don’t try to be overly ambitious to begin 
with, as you will end up spreading yourself too thin. Plan to do one thing at a time. You’ll soon see what 
works best for you and before long, you will start to see real results.

Remember to do only what you are good at and most of all, have fun!

KEEPING IT ALL TOGETHER



Does Your Website Pass The Test?

A business website should do more than just list contact details, it should 
generate results and provide opportunities for customers and prospects 
to engage with you and your business. We can provide you with a FREE 
website audit. Contact us today or click here:

http://www.kwikkopy.com.au/web-digital/website-audit

• Graphic Design

• Websites

• Business Card Printing

• Brochure Printing

• Catalogue Printing

• Digital Colour Printing

• Offset Printing

• Poster & Plan Printing

• Business Stationery Printing

• Account Management

ABOUT KWIK KOPY

OUR SERVICES INCLUDE:

Kwik Kopy is a leading provider of graphic design, print, web and 
marketing services. We deliver practical advice, graphic design and 
advanced online access to provide superior communication products to 
enhance your business. 

Our promise is to deliver the highest standards of excellence in both 
the quality of our product and service. We can help you maximise your 
marketing dollar with attention to detail in design, web and print that will 
ensure you leave a memorable impression with your target audience.

Kwik Kopy has a proven track record of creating highly effective solutions 
across a wide range of business and industry sectors. Our goal is to be the 
most reliable supply partner you work with.

Our team provides a blend of friendly advice together with design, print 
and digital expertise all aimed at helping you achieve the best results for 
your business.

kwikkopy.com.au

REQUEST A FREE WEBSITE AUDIT

CONTACT US:
P  1300 251 787

www.kwikkopy.com.au
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